Bunyck
lssue LXXIII

UDC 81-26:347.78.034 N. Zhorniak

Associate Professor
Lviv Polytechnic National University

INTERCULTURAL COMMUNICATION AND TRANSLATION ISSUES
(ON THE EXAMPLE OF THE CARTOON “CARS”, (PART 1) TRANSLATION)

Topicality. Translation is, on the one hand, a product of inter-literary communication, and, on the other — a
special cognitive mediator between two languages, an important source of cultural information, which largely de-
termines and defines the directions of intercultural communication. According to modern scholars, translation is
primarily a “process of constant mutual interpretation of signs” [1, p. 45]. Culture is a consequence of the interpre-
tation of the system of signs, and intercultural communication represents the interconnection of the signs of different
cultures. In the cognitive area, translation serves as the primary and central aspect of intercultural communication,
tangent to many spheres of human life. It plays an important role in the cognitive ability of man, that is, the totality
of mechanisms that provide the creation of an integrating base that associates the cognitive structures of the lan-
guages involved in the translation. It activates linguistic influences and interactions which stimulate linguistic shifts,
that are especially noticeable in lexical composition, which are replenished with toponyms and anthroponomies,
real-world words borrowed from other ethnic cultures. With the help of translation, the languages are in contact,
they mutually enrich and change.

The objective of this paper is to discuss the problem of cultural differences and cultural aspects in a literary,
namely cartoon, discourse as well as the ways of its translation by means of some specific strategies.

Literature review. It is worth noting that numerous foreign studies devoted to intercultural communication
and translation are marked by a clear focus on communicative strategies. Such an approach reveals that a number
of regularities that influence the creation of an adequate communicative situation in the translation sphere depend
primarily on the specifics of the reproduced text. The translation of texts representing a particular national culture
affects not only the language they are translated from, but also the recipient culture itself. The interaction of two na-
tional cultures, mediated by the translator, is always a compromise, especially for one of them, within which the first
creation was born [3, p. 64]. After all, during the translation it is impossible to avoid a transformation, sometimes a
radical change that changes the cultural and historical background of the material being translated. However, such
a transformation must be plausible, appropriate and consistent, since inappropriateness, inconsistency of cultural
shifts distorts the work, distorting the reader’s perception of the author’s image and his intentions.

Results and discussion. As an example of such kind transformation, we carried out an analysis of the trans-
lation of the American cartoon “Cars” (part 1), which was released in 2006. This is an animated film, presented by
the Walt Disney Studio and made by the Pixar studio. The film takes place in a world inhabited by anthropomorphic
automobiles and other vehicles. The main character here is Lightning McQueen — a young promising and highly
self-assured racing car, taking part in competition for the prestigious prize, the Piston Cup. In a hurry to the final race,
he gets to a small village, Radiator Springs, where accidentally spoils the main road. The angry inhabitants of Radia-
tor Springs decide to imprison the Lightning and not let him go until he repairs the damaged road. At first, Lightning
treats the inhabitants of the town with contempt, but over time he begins to understand them, finds new friends and
even shows sympathy for the local pretty car Sally. He also finds out that Radiator Springs’ Mayor, Doc, used to be a
famous rider and the owner of three Piston Cups. Doc gives McQueen some advice on driving techniques. Lightning
arrives in California and compete with his rivals: King of Races and the eternal silver winner Chick Hicks. The cup
was won by Chick, but the glitter came to McQueen. With his help life has returned to Radiator Springs.

The analysis showed that the lexical level in the cartoon revealed mostly simple, understandable for children
lexical units that do not cause difficulties in perception. Lexical content of the cartoon is an important factor and
should correspond the peculiarities of child development. There were no discrepancies in translation that would
have had an effect on the semantic content of the text.

Particular attention should be paid to the translation of the proper names — names, geographical names, and
the names of different organizations. Their interpretation was carried out in several ways. First, with the help of the
transcripisation method: Doc Hudson — [lox 'aocon, Sally — Canni, Mack — Maxk, Chick Hicks — Lllux I'uxc, Luigi —
Jlyiooci, Guido — I'6ido, Ramone — Pamon, Flo — ®@no, Lizzie — Jli33i. Harv — I'aps. Secondly, by word-for word
translation: Lightning McQueen — Bruckaska MaxKein, The King — Koponw, Sarge — Cepocanm, Sheriff — Illepug,
Mprs. The King — Ilani Koponw, Not Chuck — He Yaxk, Piston Cup — Kybok Benuxozo [lopuins.

Translations-adaptations give a special color to the interpretation. For example, the name of one of the char-
acters, Mater. This is a towmater vehicle, therefore, as he himself explains “it’s like a towmater, only without tow”.
In the translation — Cupaux — Bykcupuuk). Mater is a very funny character, with a lot of jokes, as if he has eaten
cheese, as people say about cheerful in the target language of the translation. Another character, Fillmore (Xinaxk), is
a fan of Jimmy Hendrix and an expert on organic fuel practicing car yoga. The name of the main sponsor, Dinoco,
was translated «laitHomocs», the name, clearly defining its functions to the target audience.
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The principle of consonance is also used in the translation of the names of the commentators of the competi-
tion — bo6 Kaprep and lapexn Kapnan (originally Bob Cutlass and Darrel Cartrip). The literal translation of “cutlass”
is a spade, and “cartrip” is a car journey. But such a literal translation of names would hardly fit into the commenta-
tors, and would be uncomfortable when uttered.

The name of the town where McQueen unexpectedly finds himself is translated as Paniaropuuii Paii (Radiator
Springs). Repetition of the sound “p” in the target language for three times contributes to the effect of the sound of the
name, as well as it is associated with the sounds vehicles make. And the very name of the cartoon in translation has been
adapted. The original title “Cars” is changed into «Tauku». Cars in its usage and emotional coloring is a more neutral
word than mauxu, which is more conversational.

The cartoon is also abundant in terminology and professional jargonisms of racing and auto mechanics. Used lit-
erally, they help to create the auto-environment effect. For example:

While everyone else heads into the pits, McQueen stays out to take the lead. — Yci pooname mexniuni 3ynunku,
a MaxKein mum uacom eéuxooums y nidepu.

Don 't take me out, coach. I can still race! — He 3nimaiime mene 3 mpacu — 51y Hopmi!

He's not pitting. — MaxKsin ioe 6e3 3ynunku.

Three cars are tied for the season points lead heading into the final race of the season. — Tpu yuacnuku sutiwiiu 3
O0OHAKOBUMU OUKAMU HA Yell iHanbHUTL 3ai30.

And the winner of the race will win the season title and The Piston Cup. — I nepemodiceyp yb02o ce30ny 3000y0e
mumyn yemniona ma Kyoox Benuxozo Ilopuinsi.

Used in figurative meaning, this terminology helps to create a humorous effect. For example:

Get your antenna balls here! — Cmaoceni aumenu! Conioon!

Bob, my oil pressure s through the roof right now. If this gets more exciting, they 're gonna have to tow me outta the
booth. — bob, y mene asic muck onueu sawkanoe. LLfe mpoxu i doeedemuvcsi msiemu mene 3 6yOKu KOMEHmamopa OyKCUupoM.

Rust-eze Medicated Bumper Oinment — bamnepna mase «Ipaconxamn»

Three cars — one champion! — Beauxa mpiiika — 3a kyoox oitixa!

The film has even got a humorous translation of a verse:

Winter is a grand old time 3uma — nopa ons oni
Of this there are no ifs or buts. [Tunamu kpuzy snozumu
But remember all that salt & grime<...> Ta nosno na mpacax coni
Can rust your bolt and freeze your guts. | I mooxcna 6onma npumoposumii.

There is a large number of pragmatic idioms in “Cars”. Actually, pragmatic idioms — full or elliptic state
expressions that are used in certain situations of communication, the meanings of which are sometimes not deduced
directly from the content of the sentence — are typical of most of languages. They are used in direct speech acts, the
propositional and illocutionary content of which does not coincide. Translators need to know such pragmatic idioms
for their exact identification, in order not to take them in their direct meaning. So, as in the case of other idioms,
the main difficulty of translating pragmatic idioms is the correct identification of them as pragmatic idioms. Like
ordinary idioms, pragmatic idioms in different languages may or may not coincide in content. Particular difficulty
in translating is with the latter, since the sentences expressed in different languages are completely or substantially
different in the lexical composition and structure [1, p. 127]. Below we present the most commonly used pragmatic
idioms from the cartoon:

Holy shoot! — I0imb-xkaramimus!

Whoa, whoa, whoa! — e, 2eit, eeu!

Morning! — ITioviom!

Cool! — Knvogo!

To not to — Hy wio6 ne motui

Dad-gum! — Jlasau!

Shoot! — E, mio.

Ignore him — Ta ny tiozo.

Well — Hy

Okay-dokey — Oxeti-xoxeti!

Yeah! — Tax, aza, asocedrc, eze.

No, no, no, no, no. — Quouoiiiou!

Oh man, that'’s just great! — Ox, a xaui dce s mobi epeysv!

Honey, please. — ['00i, yume.

Tropes of the original text are rendered in several ways. We have found cases where the metaphor was rendered
with the help of the same, literal metaphor. For example:

Chick thought this was his year, Bob, his chance to finally emerge from the King's shadow. — L[{vozo poxy LLlux mag
Haoito cmamu nepuium i npacuye Hapewmi eutimu 3 mini Kopons.
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In other cases, which are the majority, the original idiom of the target language which corresponds to the situation
was used. For example:

Thats a short-term gain, long-term loss, but its sure working for him. — Kasxxcyms, na cmapiii wiuni oanexko He
3aidew, oonax MaxKeina ye HiOu 1l He cmocyemucs.

Oh he's got it in the bag. Call in the dogs and put out the fire! We 're gonna crown us a new champion. — L{e nosna
nepemoza. Xosai macnimonu i eacu gpaputo. Maemo nogozo uemniona.

Dinoco's golden boy — 3ipxa Jlaiinowoco.

What in the blue blazes? — Il]o 3a euxunscu?

The sixties weren t good to you, were they? — A mu mabymv OKypuscs, Xinax.

Colloquiallity in different languages is rendered in different ways. In the English version, this is a distortion of
grammatical constructions, in Ukrainian — the addition of particles and exclamations.

Boy, I was wondering when you was gonna wake up. — Tro, a s oye oymas, Hy Koau oHc mu npoKuHeumcs?

In the discourse under investigation, cases of antonymic translation were often encountered. Within the context
of antonymic translation, the unit of the original language may be replaced not only by the exact opposite unit of the
language of translation, but also by other words and phrases expressing the opposite opinion [2, p. 328]. Antonymic
translation is not compulsory and the choice of its use depends on the interpreter’s desire, but there are situations where
the antonymic translation sounds more natural.

No, I know your name. Is your name Mater too? - Hy, s 3naro xmo mu. Tu mexc Cuprux, eze?

No, I know his type. Racecar. That's the last thing this town needs. — 3nato s maxux [onwuxis. Hi 0o uozo 6in ne
30amHuil.

1 am so not taking you to dinner. — IIpo 30ubanky moosicews 3a6ymu.

While translating parallel structures, simplification is used to make speech more natural.

You start there where the road begins, you finish down there where the road ends. — Cmapm mam, de nouamok
oopoeul, Kineyb — 0e 80HA 3AKIHYYEMbCAL.

One of the important aspects of the translation was the adaptation of the original to the realias of the language of
translation. Here are some examples.

I met this car from Swampscott, he was so rusty, he didn 't even cast a shadow. — A 3nas xonuco 00wy Jlaoy, maxy
iparcasy, wo U mini He Kuoaida.

Boy, you should heard me on Giddy-up, Oom Papa Mow Mow. — Oil, sk 1 koaucs sucsucmyeag: « Ol YopHa s cu
YOPHA, YOPHABAS YUSAHKAY.

Boy, I tell you what, I bet even the roads on the moon ain't this smooth. — Ilosxcoimy, s cxadicy. ¥ camomy Kueei
HeMa maxkux oopie.

It was folklore adaptations that brought the movie to popularity in Ukraine.

Conclusions. Translation is often regarded with suspicion because it inevitably domesticates foreign texts,
inscribing them with linguistic and cultural values that are intelligible to specific domestic constituencies [4, p. 67].
This process of inscription moderates every step of the production, circulation, and reception of the translation.
It is initiated by the very choice of a foreign text to translate, always an exclusion of other foreign texts and liter-
atures, which answers to particular nationally-biased interests. It continues most forcefully in the development of
a translation strategy that rewrites the foreign text in domestic dialects and discourses, always a choice of certain
domestic values to the exclusion of others. And it is even more complicated because of the diverse forms in which
the translation is rendered, producing cultural and political effects that may vary with different institutional contexts
and social positions.
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Summary
N. ZHORNIAK. INTERCULTURAL COMMUNICATION AND TRANSLATION ISSUES
(ON THE EXAMPLE OF THE CARTOON “CARS”, (PART 1) TRANSLATION)

The article deals with the issue of intercultural communication and translation on the example of the cartoon
“Cars”, part 1. The focus is on strategies used to reproduce cultural peculiarities through translation. The analysis showed
that lexical units were reproduced through a specific approach to the proper names, adaptation and antonymic translation.

Key words: translation, intercultural communication, translation transformations, antonymic translation, transla-
tion realias.
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AHoTanis
H. dKOPHSIK. MIDKKYJIBTYPHA KOMYHIKALISA I ITPOBJIEMUA ITEPEKJIAJTY
(HA TPUKJIAAI TEPEKJAAY MVYJIbTOIIIBMY «TAUKW», Y. 1)

VY cTarTi po3nIAAETHCS TUTAHHS MIKKYJIBTYPHOTO CIIUIKYBaHHS Ta [IEPEKIIaLy Ha MPUKIaai MyasThineMy « Taukmy,
4. 1. OcHOBHa yBara 30cepe/keHa Ha CTPATeTisIX, sIKi BHKOPHUCTOBYIOTHCS IS BIATBOPEHHS KYIBTYPHUX OCOOTUBOCTEH
IUISIXOM TIepeKiaay. AHami3 1oka3as, o JEKCUYHI OJUHHIN BiITBOPIOBAINCS 3a JOMOMOTOI0 CBOEPITHOTO IMiIXOMy J0
BJIACHUX IMCH, aJIanTailii Ta aHTOHIMIYHOTO TICPEKITATY.

KoarouoBi caoBa: mnepexian, MDKKYJIBTypHa KOMYHIKallis, Hepekyajanbki TpaHcdopmarii, aHTOHIMIYHUH
TepeKyIa, mepeKIaaanbKi peaii.

AHHOTaI A
H. )KOPHSK. MEXKXKYJIBTYPHASI KOMMYHUKAIIUSA U ITPOBJIEMBI NTIEPEBOJA
(HA TIPUMEPE INIEPEBOJA MYJIbT®UJIbBMA «TAUKHN», U. 1)

B cratbe paccMarprBaeTCs BOIPOC MEXKKYIIBTYPHOTO OOIICHHUS M IIepeBoia Ha mpuMepe My abTdhuinbpMa « Taukny, 4. 1.
OCHOBHOE BHUMAHHUE COCPEIOTOUCHO Ha CTPATETHSIX, UCIIOIb3YEMbIX ISl BOCIIPOU3BEICHUS KYJIBTYPHBIX 0COOCHHOCTEH
ITyTeM IepeBoia. AHAIIN3 MTOKA3aJ, YTO JICKCHUECKUE SIMHHUITBI BOCIIPON3BOIILTUCH C IIOMOIIBIO0 CBOCOOPA3HOTO TOAX0Ia
K COOCTBCHHBIM UMCHAM, aJalTAIlF 1 aHTOHUMHYECKOTO ITePEeBOIa.

KuiroueBble ciioBa: IepeBO, MEKKYIIBTYPHAS KOMMYHHUKAIHS, IEPEBOTYECKUE TPAHC(HOPMAIINT, AHTOHUMUYE CKAN
IIepeBO/I, peasuy epeBoa.
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