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Beryn. /luckypc MeHemKMeHTY (YIpaBIiHChKHI TUCKYPC) HAaOyB MOMYJISIPHOCTI 3 YTBOPEHHSIM KOpHOpailii 1 HeoO-
XIJJHICTIO KepyBaTH BEJIMKOIO KUIBKICTIO IepcoHaiy. Y mpodeciiiHoMy po3yMiHHI (yHKIIIO yNpaBIiHHS BH3HAYAIOTh SIK
oprasizarito Ta KOHTPOJIb poOOTH KoMITaHii abo ii criiBpoOiTHHKIB (“to organize and control the work of a company, or group
of people™), a came yrpaBTiHHS — SIK TIPOIIEC 31 3A1HCHEHHS TaKoi misutbHOCTI (“directing or running a business; the control or
organization of people, a business, a project, etc.”) [7, c. 175, 249]. 3nilicHeHHS BIUTMBY Ha MJICTINX 1 pO3POOICHHS METO-
JIiB oniepyBaHHs1 013HECOM 13 METOI0 30UTbIICHHS €DEKTHBHOCTI ITpalli Ta MiJABUILEHHS POyKTHBHOCTI KOMIIaHii HajleXarhb
JI0 OCHOBHHX 3aBJIaHb I[bOTO Pi3HOBU Y Oi3Hec-auCcKypey [8]. JloBeneHHs 10 criBpoOITHUKIB KOMITaHii pillieHb KepiBHHUIITBA
Ta 3BOPOTHHH 3B 530K 13 BUKOHABILIMHU 3/IIHCHIOIOTE TUCEMOBI (annual report, business plan, business report, instruction,
guidelines, rules and regulations, order, memo, compensation plan, induction programme, personnel evaluation sheet, pro-
gramme for personnel, pension scheme) Ta ycHI MOBICHHEBI kaHpH (business meeting 1 business talk).

IMocranoBka npodiaemMu. YpaBiiHCHKHN JAUCKYPC, TEPMIHOJIOTISI MEHE/DKMEHTY Ta MEHE/PKEPChKa «HOBOMOBAY
(managerspeak) HeoHOPa30BO MOTPATLIAIM y GOKYC yBaru Jockiauukis. Im npucssueni npari H.H. Top6ynosoi « Cospe-
MEHHAS, AHENOAZBIYHASL MEPMUHOCUCTIEMA Chepbl MEHEONCMEHMA: CIMPYKMYPHO-CEMAHMUYECKAs. U KOCHUMUSHO-Ppeli-
mogas xapaxmepusayusy [1], H.C. CyxauoBoi « CmpykmypHo-cemanmuyni i A1iHe80KOSHIMUGHI NApamempu aHIoMO8HOT
mepminocucmemu menedxcmenmyy [4], FO.A. lpurinoi « Penpesenmayusa gpetiva « ynpasienue» 21a2oibHbiMu jleKcema-
MU COBPEMEHHO20 an2IUulicko2o s3vikay [3]. JIMCKypCUBHI mapaMeTpu ypaBiiHChkoi komyHikalil BuBuanu T.C. bermaH i
C.A. Cueu [S], MOBHI aclieKTH yITpaBIIiHHs OpraHizatieto qocmipkysanu A. XynyHeski i [l. Byuanen [6], MeHemkepchKy
«HOBOMOBY» posmigiana F0.B. J[lanrommuna B nuceprariiniil npami « MHo2oyposHesblil anaiu3 aneios3bliHo20 cemeso2o
busHec-duckypcay [2]. He mpuMeEHIIyI0YM BaroMOCTi 3a3HAYSHUX JOCIIKEHb, BIIKPUTOIO 3QITHIIAETHCS MpodiieMa Ko-
MYHIKaTHBHO-TIParMaTHYHOTO MOZCIIOBAaHHS JICKYPCY MEHEKMEHTY, III0 i CTAHOBHUTH METY wi€l myomikamii. 3agdanus
MOJIATAIOTH Y BUSIBIICHHI OCHOBHUX MTapaMeTpiB MOJIEN I[bOTO Pi3HOBHLY TUCKYPCY Ta BiTHAXOKEHHSI MOBHUX 3aC001B ii
pernpesenTarii Ha Oi3Hec-caiiTax MPOBITHUX AMEPHKAHCHKHUX 1 OPUTAHCHKUX KOMITAHIH.

BuxJjiax ocHoBHOTO MaTtepiany. KoxxeH GyHKIIOHAIBHUI Pi3HOBU/L Oi3HEC-ANCKYPCY BUKOHYE IIEBHY COLIJIbHY Mi-
ciro, (hOpMyITIOE 3arabHy KOMYHIKaTUBHY METY M CTPATeTito, MiCTUTh CHCTEMY IIIHHOCTEH 1 KITFOYOBHX KOHIICIITIB, i€ B MEX-
axX pObOBOTO CIIEHAPIlO, SIKU BH3HAYAE PETICTp 1 BIUTMBAE Ha TOHAJBHICTH MOBIEHHSA. J[MCKypC MEHEKMEHTY, TIPEACTaB-
JeHni Ha [HTepHeT-caliTax MPOBIAHUX AMEPUKAHCHKUX 1 OPUTAHCHKUX KOMITAHIH, PO3IIIaTUMEMO 32 LIUMHU ITapaMeTPaMH.

CorrianpHa MiCisl AUCKYPCY MEHEDKMEHTY TIOJIATae B OpraHizaiii JisuIbHOCTI MiAMPUEMCTBA K €UHOTO CYCIIiIb-
HOTO OpraHi3My, KOMyHIKaTUBHA MeTa — y BUXOBaHHI JIOSUIHOCTI Ta B 3aJIy4eHHI /10 0a30BUX I[IHHOCTEH Oi3Hec-opraHi-
3arii i1 cmiBpoOITHUKIB, TAPTHEPIB Ta IHBECTOPIB.

Peaizyroun cBOrO KOMyHIKaTHBHY METY, IUCKYPC MECHE/PKMEHTY TIOCTYTOBYEThCS 1H(OPMATHBHOKO (iH(GOpMyBaHHS CITiB-
POOITHHKIB 1 KePiBHUIITBA PO CTaH CIPAaB, OpraHizamiiHi i YIIpaBIiHCHKI PIICHHS, IPOSKTH 3 PECTPYKTYPHU3allii i ONTHMI3arlii
POOOTH MiAMPHEMCTBA TOIIO), TPECKPUIITUBHOO (HaJAHHSI PO3MOPSIKEHb, HAKa31B, IHCTPYKIIiH TOIIO) Ta apryMEHTaTHBHO-TIEpe-
KOHYIOUOIO CTparterisiMu (TlepeKOHaHHSI B IPaBIJILHOCTI 3alPOIIOHOBAHHX UM MPUIHSITHX PillleHb, IUIAHIB, TIPOrPaM).

3nilicCHeHHS cTpareriii AMCKypCcy MEHEPKMEHTY 3a0e31edye HI3Ka TaKTHIHUX TPUHOMIB, 10 IX yTLTIOIOTH MOBHI Ta
MOBJICHHEBI 3aco0u. Hampukian, y Mexkax iH(QOpMaTHBHOI CTpaTerii 3aCTOCOBYIOTh TaKi TAKTHYHI MTPUHOME: KOMITO3HUITIH-
HO1 TOOYI0BH TIOBIIOMIICHHS 3 OIIOPOIO HA «3aKOH Kpato»: “I am pleased to report that, even as world economies remain
fragile, News Corporation has completed fiscal 2010 renewed and fundamentally stronger than when [ wrote to you at this
time last year. Technological advances are giving us new ways to show our strengths, enhance our coverage and encourage
interactivity” (News Corp AR 2010); moka3y >KATTE€BO Ba)IMBOI/IIPAKTUYHO 3HAUYyNIO0i iHGopMarii: “We developed new
sources of funding and boistered our capital base after the credit markets froze. The progress we made through the year
also enabled us to keep an important commitment to our shareholders — continuing to pay our dividend without interrup-
tion” (American Express AR 2009); HaBeieHHsI HOBOI, LiKaBOi Il penumienTa indopmarii: “7 write with exciting news.
This morning, Altria Group, Inc. (Altria) and UST Inc. (UST) announced that they have entered into a definite agreement
for Altria to acquire all outstanding shares of UST” (Altria); dhoxycyBanns yBaru: ““QOur focus for this year is to ensure that
we respond effectively to the financial crisis and recessionary climate, whilst retaining the necessary emphasis on our other
priorities” (FSA BP 2009/10); “We are in the people business. Its the people in our hotels that really bring all brands”
(IHG AR 2010); mosicHeHHs, KOMEHTYBaHHs, iHTepIpeTarii daktiB: “When used in this discussion, the terms “Avon”,
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“Company”, “we”, “our” or “us” mean, unless the context otherwise indicates, Avon Products, and its majority and wholly
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owned subsidiaries” (Avon AR 2010); nepeniuenus: “Our main priorities should be clear — our food, our people, and
the environment” (McDonald’s AR 2008); rpanarii/merpanarii (epeKT mocuaeHHs/mocHabneHns yparn): “Mary Kay is a
mother, sister, guardian angel, and patron saint to the women who sell her products” (Mary Kay Cosmetics); pyOpukartii
(ToCITiZIOBHUI BUKJIAI MaTepiajly i 3aroJioBkaMu-pyopukamu): “Growth. First, we continue to have aggressive growth
plans. Leverage. Second, we are committed throughout the organization to leverage expenses and improve productivity.
Returns. Third, we have a track record of generating solid returns at Walmart” (Walmart AR 2010); TaOyusuii (po30uBKa
pedeHb y CTOBITUHMK): “Strategically, we made a number of moves this past year to strengthen our operations, including:

— Negotiating new retransmission consent agreements with a number of cable providers...,

— Expanding successful franchise like national Geographic Channel...;

— Delivering on the promise of 3D with Avatar ...,

— Developing new economic models for digital journalism that will help us to expand our brands” (News Corp
AR 2010).

Jnst peanizanii iHpOpMaTUBHOI CTpaTerii aBTOPH MOCIYTOBYIOTHCS HAPATUBHUMH ITOBIZIOMJICHHSIMH, y SIKHX 3a-
CTOCOBYIOTD BiJTIOBITHUN TeMa-peMaTHIHUH IO pedeHb, eMdasy, nediHimii eKOHOMIYHUX MOHSTD, T1€NPUKMETHHKOBI
3BOPOTH, €TUKETHI Kiie “/ am pleased to report”, neKCU4HI MOBTOPH, JOOUPAIOTh MTPArMaTHYHO MAapKOBaHY JIEKCHKY
(dividend, funding, capital), «cWiibHY» JEKCUKY (strengths, commitment) i JEKCUKY, CIPSIMOBaHY Ha ()OKYCYBaHHS yBaru
(focus, emphasis); neonoriamu (to boister, IBMers), ekcipecuBHi eniteTn (aggressive growth, exciting news), nepcoHigi-
KoBaHi (mother; sister) i metadopudHi Ha3BU (guardian angel, patron saint) Ha TO3HAYEHHS KOMITAHil.

[IpeckpunTHBHY/pETYISTHBHO-IUPEKTHBHY CTPATETiI0 3aCTOCOBYIOTh Y Haka3ax, PO3MOPSHKEHHSAX, IHCTPYKIIISAX, pe-
KOMEH/IAIISIX Ta IHIIUX HOPMAaTHBHO-PO3IOPSIUNX JOKYMEHTax: guidelines, rules and regulations, order, programme for per-
sonnel, statutory rights. Mera 11i€l crparerii — 3000B’s13aTH BUKOHYBATH PILLICHHS TA 3aBIaHHs KSPIBHULITBA, JOTPUMYBATUCS
CTaHJIapTIiB 1 HOPMATUBIB BeJICHHS Oi3HECY. Y Mexax Iii€l cTparerii B IMCKYpCl MEHEPKMEHTY 3aCTOCOBYIOTH TaKi TAKTHYHI
TIPUHOMHM: anessiii 10 ynTada/ciryxada (y (opMi NpsMHX anessiTHBIB 1 CHOHYKIBHUX KOHCTPYKLiH): “AS you know, the
primary multilateral treaty to date for a sui generis right, The Treaty on International Property; Let me explain now how this
business model works” (IBM AR 2014); cnonykasss 110 Aii y ¢opmi Haka30BOTo criocoly, MOJANbHUX JIECTIB, 1HQIHITHBY,
MMACUBHHUX KOHCTPYKIIH, MPSIMUX AUPEKTHUBIB: “Statutory rights: The Trade Practices Act 1974 implies the following condi-
tions into consumer contracts: the supplier must be able to give the consumer clear title to the goods, including goods bought
at auction, the goods must be of ““merchandable quality”; the goods must be fit for their purpose” (Consumer Affairs & Fair
Trading); “IHG is aligned around great values which are consistently brought to life through a set of five Winning Ways: do the
right thing, show we care; aim higher; celebrate difference, and work better together” (IHG AR 2010); xoHCOM A1 WieHIB
konekTHBy (y (opMi rpajartii, nepeniueHHs Ta JISKCHYHUX NOBTOPIB): ““One team, one plan, one goal” (Ford 13 2013).

3nificCHeHHST apryMEHTaTHBHO-TIEPEKOHYI0UO0T cTparerii 3ade3reuye MIaHOBO-3BiTHA JOKYMEHTaLlisl, 30KpeMa an-
nual report 1 business plan, y sikiii anpecar HaJla€ IEPEKOHJIMBI JI0Ka31 Ha CBOIO KOPHCTh, JOBONTH MPABHILHICTH CBOET
JIyMKH, pOpMye€ IEBHY MO3MILIII0, HAMAraeThCs HaB SI3aTH CBOE OAYECHHS, JTOTYYHUTH JI0 CBOIX LIHHOCTEH, 3MIHUTH ITOIVISIN
penmItienTa. I3 i€l MeTor0 MOCIYyTOBYIOTHECS TBOMA OCHOBHIMH THIIAMH apTyMEHTIB: JIOTIYHUM (JIOBECHHS) 1 IICHXO-
JIOTIYHUM (HaBIFOBaHHS).

Y Mexkax JIOTi4HOro/palioHaIbHOTO apIyMEHTY B IMCKYPCI MEHEIKMEHTY 3aCTOCOBYIOTh TaKi TAKTHYHI IIPHHOMHU:
MOCWJIaHHS Ha Jokepesto iHdopmaii (pakTH, 3aKOHH, TOCTAaHOBH, JOKYMEHTH, aBTOPUTETH, KOMIIETEHTHI JpKepelia, cyc-
MUTBHY JIyMKY, TipenesieHT): “Despite the worldwide economic recession, microprocessor unit shipments for the industry
were up 6% in 2009, according to Mercury Research — illustrating how essential computing has become in our lives”
(IBM AR 2014); mocunanHs Ha cTaTUCTU4HI AaHi: “Our gain in net worth during 1998 was $25.9 bn., which increased
the per-share book value of both our Class A and Class B stock by 48.3% "~ (Berkshire Annual Letter); Bu3Ha4eHHs TepMi-
HiB: “The term “liquidity”, as used by GM, is the amount of cash readily accessible to meet the company’s immediate or
very near-term obligations” (GM BP 2009-13); nopiBusuust: “In fact, 66 million GM cars and trucks are this country’s
roads today, 44 million more than Tovota” (GM BP 2009-13); mpotucraBneHHs (3a paxyHOK MPUAMEHHHKA buf, 9aCTKU
not Ta anTUTE3n): “‘We understand that acting responsibility is not just the right thing to do, but the smart thing to do for
our business” (McDonald’s AR 2008); “We are focused on quality, not quantity” (IHG AR 2010); “We entered 2009 in
one of the deepest recessions in our history, and ended it with broad-based demand for our products across all regions and
market segments” (Walmart AR 2010); imrocTparii i ex3emiutiikanii: “Accessories such as samples, makeup mirrors,
cosmetics bags and travel kits were sold primarily as hostess gifts, business supplies or sales aids” (Mary Kay Cosmet-
ics); “Our associate roles are being redesigned to create clear career paths. In India, for example, the Bharti Walmart
training Center prepares rural youth for jobs in retail and related industries” (Walmart AR 2010).

VY Mexkax NCHXOJIOTIYHOr0/eMOIIHHOTO apryMeHTy B IMCKYpPCl MEHEIDKMEHTY 3aCTOCOBYIOTh TaKi TAaKTHYHI MPHU-
Homu: cyrectii a00 HaBilOBaHHS (32 paXyHOK MPSMHX 1 CHHOHIMIYHHX IOBTOPIB, Mapajieii3My, HaTsKiB 1 amo3ii): “For
Coca-Cola Enterprises, 2007 was a year of transformation, a vear of progress, a year of growing momentum’”’; “We are
committed to providing choices, assuring quality and safety, delivering great taste, and sourcing in an ethical manner”
(McDonald’s AR 2008); “As we expand our portfolio, it is our responsibility to have in place a world-class system that
puts the right product and package in consumers’hands at the right time and price” (anto3is Ha BiIOMy NPHUKa3Ky “in the
right place at the right time”’) (Coca-Cola AR 2007); amessiii 10 mO4yTTiB 1 eMoIliit (eMowuilinuit Tonoc): “I am proud
of the progress that our associates are making towards helping us to build our own legendary culture” (Sears Holdings
AR 2010); “By doing so, we showed how much we care about our customers, especially in difficult times” (Walmart AR
2010); amemnsmii 1o BigUyTTiB (eMoriitHmiA Torioc): “One of the fastest growing hotel brands, we offer convenience and
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comfort at great value” (IHG AR 2010); amensmii 1o 3a10BoIeHHS (eMolliitHuil Tonoc): “We like to make sure that our
guests have fun when they stay with us” (IHG AR 2010); amensrii 70 TO3UTUBHUX YN HETATUBHUX MOTHBIB (KOPHCTH —
IIKOJIA) — IparMaTHYHUK Totoc: “Specifically, we re focused on enhancing shareholder value by driving three important
priorities: growth, leverage and returns” (Walmart AR 2010); anensitii 10 CTaHOBHIIA B CYCIUIBCTBI (€THYHHI TOIOC):
“We’ll show that we respect individuals and always put our customers first” (Walmart AR 2010); “One ambition is for
the Chrysler name to be front line and center in the news” (The Chrysler Five Year Plan 2010-14); nianorizamii i iHTH-
Mizanii BUKJIaay (CTBOPEHHS i 3HATTS KOTHITHBHOTO JMCOHAHCY y (OpMi 3alMTaHHS H BiAMOBiAlI HAa HBOTO): “So what
are the customers telling us what they need to be successful? For established businesses they need support to drive cost
productivity (no surprise) to remain competitive in an increasingly global world” (IHG AR 2010).

Jlo 6a30BUX LIHHOCTEH AMCKYpCY MEHEPKMEHTY Halle)KaTh Taki: “‘organization” (opranizauis), “decision-making”
(mpuitnsTTs pitens), “efficiency” (edexruBHicTb), “innovation” (iHHOBaLiT) Ta “economy’ (exoHomist). [IpaBuibHO opraHi-
30BaHa JisUIbHICTB MIIPUEMCTBA — [IE CYTTEBHI CKJIAJTHUK YIIPABIIHHS, YOMY CIIpHsie BUOIp Moyielti 6i3Hecy i yIpaBIliHChKi
HABUYKH KepiBHULTBA: “‘We are a world class organisation. We are capable of taking on the world s great oil and gas chal-
lenges. In 2011 we organized, through a fundamental model, to become competitive in every aspect of what we do. It is work-
ing” (bp BP 2016). IlpaBusibHE MPUUAHSTTS PIllICHb PO3IIHIOETHCS SIK JOCATHCHHS B POOOTI KEPIBHHIITBA I 3aMTUCY€ETHCS 10
AKTHBIB KOMIIaHil, 1110 OUEBHIHO 31 3MICTY 3BIiTY: “Our strategic acquisition of Weston Financial Group sent a clear message
to the investment community: Washington Trust is a major player in wealth management” (Washington Trust AR 2015). He
MEHII BOKJIMBUMH € TTOITYKH HOBITHIX METO/IIB YIIPABIiHHS IJIs JOCSTHEHHS OUTBIIOT e()eKTUBHOCTI poOoTH Oi3HEC-OpraHi-
3aI1ii, Ha YOMy HaroJIONIy€e TPE3UICHT i BUKOHABYHIA aupekTop kommanii ko [dip: “The company made further strides in
asset management too, and contributed to find ways of operating with more efficiency and effectiveness” (Deere AR 2009).
IHHOBAIIIT Ta PEBOIIOLLITHI i71e1 — HAMO1IBINA I[IHHICTD B YIIPABIIHHI 013HECOM, SIKY TPAHCIIIOE IUCKYPC MEHEDKMEHTY B 0CO-
01 BacHuka xommaii News Corporation Pynepra Mepnoka: “BSkyB is a well-run business with talented and committed
people who have brought many innovations to customers in the UK and Ireland since we founded it in 1989 (News Corp.
AR 2008). TToHATTS «eKOHOMisD», SIKE BXOIUTH J0 0a30BUX I[IHHOCTEH YIPaBIIHCHKOTO AUCKYPCY, BioOpakae 3asBa BHKO-
HaBYOTO TUpeKTopa koMnaHii British Petroleum bepuapna Jlyni: “We are also focused on every dollar we spend, cost and
capital, and motivating our people to be rigorous in their choices only doing what truly creates value. By next year we expect
to have taken 39bn of spend out versus 2014. All without compromising growth” (bp BP 2016).

CMucioBe 1mojie AMCKypCcy MEHEDKMEHTY OpTaHi3y€e POJIbOBUI CIIEHApil «KEepiBHUK — MiJUICTIINI», CeMaH-
THYHUMHU JOMiHAaHTaMH SKOTO € KOHIIENTH ‘“‘management” i “work”. SKmo nmuckypc MeHeIKepa amelrfoe 10 CIIiB-
pOOITHHKIB, BiH aKTHUBi3y€ KOHIENT “work™ y Takux HOMIHAWIAX: human resource, personnel, staff, subordinate,
employee, worker, manpower Ta TXHIX KOHTEKCTyaJIbHUX CHHOHIMax, HampHUKJaja, sk y jJucti Pymepra Mepnoka
JI0 CBOTX cHiBpoOiTHUKIB: “I have confidence in that future because I know the character and ability of the 64,000
dedicated individuals who make up the News Corporation family: women _and men with a passion for innova-
tion, an aversion to complacency — and a belief that all consumers deserve quality and choice” (News Corp. AR
2008). PorboBwii crieHapiii AMCKYpPCYy MEHEKMEHTY 3aJ/1a€ TUCIIAPUTETHAN PETIiCTp CHIIKYyBaHHSA, Y SKOMY KEPiBHHUK
Mae odimiiHi BIaJHI MOBHOBAXXEHHS W BiAirpae BH3HAYalbHY POJb. JMCIapuTeTHUH pericTp Bu3Ha4Yae odimiiHy
4y HamiBo(iliiiHy TOHANBHICTH, SIKY 3a3BUYail TIOM’ SIKIIYIOTh PI3HOTO POAY JEKCHKO-CHHTAKCHYHI, CTHIIICTUYHI Ta
PUTOPHUHI 3aCO0M, MOKJIMKaHI JIEMOKPATU3yBaTH JiJ0BE CIJIKYyBaHHS, 110 3yMOBIIOETbCS CY4YaCHHUMH BHMOTaMHU
Ta peanisiMH. [mocTpamielo MoKe CIIy)KHTH 3BepHEHHs rosioBu komnanii IBM Bipmxinii Pomerti 1o akmionepis,
iHBECTOPIB i CIiBpOOITHUKIB y 3BiTi 3a 2014 p.: “This this the work that energizes me and all my fellow IBMers.
I am deeply grateful to the IBM team for bringing us here, and to you, our shareholders, for your support. I hope
you share our excitement about our company’s path and the shared opportunity we have, together, to do something
that is truly essential” (IBM AR 2014). Y oMy (parMeHTi aBTOpKa BUKOPUCTOBY€E Oaratuii MOBHUI apCeHAI IS
HaJJaHHS CHIJTKYBAHHIO JTFOJICHKOTO O0JIMYYsi», a caMe: OTOTOXKHIOE cede 31 CBOIMHU MmineritumMu — my fellow IBMers;
Oe3mocepeTHRO 3BEPTAETHCS 10 aKIiOHEPiB (TpHioM mepcoHamizalii) — you, our shareholders; yKuBae eMOTIifHO
3apsKEHY JEKCHUKY — deeply grateful excitement; emdasy — truly essential; metadopy — company's path. Taxoro
poay 3aco0u MOKIMKaHI 3HU3UTH pmem) odiniiiHocTi, HAOTU3UTH KEPIBHHUITBO 110 PAAOBHX CHIBPOOITHUKIB Ta aKIi-
OHEpIB, IPOJAEMOHCTPYBATH BiIKPUTICTh, IEMOKPATHYHICTh, JIFOJSHICTh, KOJIGKTHUBI3M 1 IpYKHI HAMIpH, THM CaMUM
HaJaro4y J1JIOBOMY CIIJIKyBaHHIO OifbII He()OPMAIBHOTO, TAPTHEPCHKOTO TOHY.

Bncnomm. Omske, MOZIeITb IMCKYPCY MCHEIDKMEHTY MO)HA ONHCATH B TAKHX napamerpax: couianLHa MiCif{ op-

CHprO61THI/IKlB, HapTHEpIB Ta iHBECTOPiB, KOMYHIKAaTHUBHI cTparerii — iHpOopMaTHBHA, IPECKPHUIITHBHA, apI'yMEHTATHB-

HO-TIEPEKOHYIOUA 3 IPUTAMAHHUMHU 1M TaKTUYHUMHM IpuiiomMamu, 6a30Bi IIHHOCTI — “organization”, “decision-making”,

eﬁ’l(:lency” “innovation”, “economy”’, KJIFOYOBI KOHIIENITH — “‘management” i “work”, pobOBHii clieHapii — “KepiBHUK —
b

IIerINi”, PericTp CHUIKyBaHHS — JUCHApUTETHUH, TOHAIBHICTh — odiniiiHa 4 HamiBodiuiliHa, TOH BUKJIA1y — ALJI0-
BUI, 1HOAI MiAKPECICHO HepOpMaIbHHUI, TAPTHEPCHKHUIA.
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AHoTanis
J. HAYMEHKO. KOMYHIKATUBHO-ITPATMATUYHE MOAEJIOBAHHSA ®YHKIHIOHAJBHOT'O
PIBHOBUJY “MANAGEMENT DISCOURSE”

VY crarTi 31IHCHIOETHCSI KOMYHIKaTHBHO-IIparMaTHYHe MOJICIIOBAaHHS (DYHKIIOHAJIBLHOTO PI3HOBHY TUCKYpPCY
MEHE/KMEHTY, IPECTABICHOT0 Ha KOPHOPAaTHBHHUX CaiiTaX HPOBIJHUX aMEPUKAHCHKUX 1 OPUTAHCHKHX KOMIIAHIiMH.
Moro Moziesb po3pobIseThes y TaKHX NapaMeTpax: colliabHa Micis, KOMYHIKaTHBHA MeTa, CTpaTeris, 6a30Bi IHHOCTI,
KIIIOUOB1 KOHLIENITH, POJILOBHI CIIEHAPIii, pericTp, TOHaJbHICTh MOBJICHHS. ONUCYIOTHCSI MOBHI 3aco0u ii perpe3eHra-
uii B AMCKypCi.

Kuio4oBi ciioBa: muckypc MEHEIKMEHTY, KOMYHIKaTHBHO-TIIparMaTHYHE MOJISIIOBaHHS, (DYHKIIOHAJIBHUI pi3HO-
BUJI, MOJIEITb.

AHHOTAIUSA
J. HAYMEHKO. KOMMYHUKATUBHO-ITPATMATUYECKOE MOAEJIUPOBAHUE
OYHKIINOHAJIBHOT'O BUJA “MANAGEMENT DISCOURSE”

B crathe ocymiecTBiIsieTCS KOMMYHUKATUBHO-IIPArMaTHYCCKOE MOJCIHPOBAHUC (PYHKI[MOHAILHOTO BHAA JHC-
Kypca MEHEDKMEHTA, MIPEJCTABJICHHOTO Ha KOPIIOPATUBHBIX CalTaX BEIYIINX aMCPUKAHCKHX M OPUTAHCKUX KOMITAHHM.
Ero monens pa3pabaTsiBacTcs B TaKUX IMapaMeTpax: COIMaIbHas MUCCHS, KOMMYHUKaTHBHAS IIeJh, CTpaTeTHs, 0a30BhIC
LIEHHOCTH, KITIOYEBHIE KOHIIETITHI, POJICBOM CIICHAPHHA, PETUCTP, TOHATBHOCTD pedr. ONICHIBAIOTCS SI3BIKOBBIE CPEACTBA
e€ penpe3eHTalu B IUCKypCe.

KiroueBble cJI0Ba: TUCKYPC MEHEIKMEHTA, KOMMYHHKATHBHO-IIPArMaTH4YeCKOC MOJICIUPOBaHME, (YHKIIHO-
HaJbHBIA BUJ, MOJIEb.

Summary
L. NAUMENKO. THE COMMUNICATIVE PRAGMATIC MODELING OF THE FUNCTIONAL TYPE
OF THE “MANAGEMENT DISCOURSE”

The paper proposes the communicative pragmatic modeling of the functional type of the “management discourse”
presented on the corporate sites of the leading American and British companies. Its model in the parameters: social
mission, communicative aim, strategy, basic values, key concepts, role scenario, register and tonality of speech has been
developed. The language resources of its representation in discourse have been also described.

Key words: management discourse, communicative pragmatic modeling, functional type, model.
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